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CHOOSE ONE PLATFORM TO BUILD 
YOUR SOCIAL MEDIA PRESCENCE 
ON FIRST

Otherwise it can put you off posting at all. 

Twitter and Linkedin are our best performing platforms, so it 
would make sense to choose one of those. If you’ve already 
got a comfortable presence on one, why not investigate the 
other and start building your presence on there? 

SPEND TIME EACH DAY (IF YOU 
CAN) – APPROX 30 MINUTES

just looking through the feed on your chosen 
platform and liking/commenting/sharing 
relevant content/posts from others.

If this is from past/current/potential customers, all the 
better. Show that you’re interested in the content they’re 
producing and add your comments/opinions to become part 
of the conversation. 
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TWITTER IS MORE CHATTY, 
INFORMAL AND OPINIONATED 
THAN LINKEDIN

(although Linkedin are doing their best to 
move away from the stuffiness).

but both have their merits when it comes to engaging with 
people. Linkedin is definitely the place to be for business 
stuff - we often get leads from here as content doesn’t get 
lost on here as quickly as it does on Twitter.

HAVE A BIO THAT PROMOTES 
WHAT YOU/WE DO

So that people know that they’re engaging 
with the right person.

If the experience you present to them in a session is positive, 
they may well look to follow you on social afterwards. It 
really helps if your bio indicates they’re in touch with the 
right person - you’d be surprised how many options come up 
if you just type a name into Twitter.
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IF YOU’RE POSTING YOUR STUFF, 
CONSIDER WHETHER YOU COULD 
DO IT USING A ‘FLEET’ or a 
LINKEDIN STORY

These are are equivalents to Instagram            
or Facebook stories.

This is content that only stays for 24 hours, but it has a high 
engagement rate. Video always beats written content, hands 
down. People like to engage that way.

LIKES ARE A ‘VANITY METRIC’ AND 
THERE IS TALK OF REMOVING 
THEM ALTOGETHER

If you’ve seen The Social Dilemma,             
you’ll know why!

If you were to rank engagement tools, likes are at the 
bottom. High up on the list are sharing and commenting,     
so do engage this way on your chosen channel. 
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YOU MIGHT BECOME AWARE        
OF ‘BRAND ADVOCATES’

People who will comment and share        
most/all of your posts.

We have quite a few and I always know who will respond      
to something we share. Sometimes it can feel a bit 
overwhelming as they tag you a lot and always want to 
engage in conversation. Pick what you respond to but 
maintain a friendly distance if you need to.

IF YOU”RE SHARING SOMETHING, 
PUT IT INTO CONTEXT BY ADDING  
A COMMENT

Make sure that it’s relevant though.

If you’re sharing something, e.g. an article you’ve read or a 
video you’ve watched, always put it into context by adding a 
comment or a response to what you’ve read/watched. Make 
sure it’s relevant to the type of content your audience knows 
you for - follow the 80:20 rule here.
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FOR THE OTHER 20% OF            
YOUR CONTENT, USE IT                   
TO BE LESS FORMAL

Share snippets of your personal life               
that you feel confident with.

For example, getting set up for a session at your standing 
desk. Your audience will love this side of things as it helps 
them to get to know you better. We always get the best 
engagement when it’s a picture of the team or Steph’s 
behind the scenes videos. Barry often gets some love too…

TO GET MORE PEOPLE TO ENGAGE 
WITH YOU, TRY TO INCLUDE A CALL 
TO ACTION

These are best placed at the end of your post.

These are things like: using a rhetorical question, e.g. ‘Have 
you ever experienced this?’ or using specific actionable 
phrases, e.g.  ‘Let me know in the comments.’ Most people 
(other than your advocates) won’t share/comment unless 
you ask them to.
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USE RELEVANT HASHTAGS ON 
BOTH LINKEDIN & TWITTER

To get your content in front                                   
of the right sort of people.

This is always more of a gamble on Twitter.  Use the explore 
feature to search hashtags that you’re thinking of using and 
that can often give you ideas for content to reshare or 
comment on. This is always good on awareness days too,      
as certain hashtags tend to trend on these days.

TAG PEOPLE IN YOUR POST

If you’re responding to something, get them 
involved if it’s appropriate.

It’s more likely to get a response from them - e.g. if you’re 
presenting to a company, tag them in a post (if it’s allowed) 
and say how much you enjoyed working with them that day
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PLAY AROUND WITH USING         
THE POLLS FEATURE

That always gets engagement too!

Could be linked to a blog post you’re sharing or just to get an 
opinion - these can lead to giving you a starting point for an 
opinion blog post.

…AND NOW YOU
HAVE BECOME A SOCIAL 

MEDIA NETWORKING SUPER 
HUMAN!


